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£ and exceptiogaliresults. Cool ideas and news from

d the world that we've made and come across.

And we made it social... via @mecideas
twitter handle & tumblr

’éo Using analytical data doesn't absolve you from havmg a good
— = business culture - Nate Silver #mecatsxsy asksilve ata

Gian LaVecchia J
When TV started programming for

"somebodies"vs.' ever\.bodv it elevated the experience - gaming at
that tufnlng point #mecsxs angrynerds

Kristine Segrist t q
4 From the printing press to cable news, access to more info can

(at least temporarily) lead to more conflict. Nat Silver #=mecatsxs

’ MEC Ideas
ép "Growing signal-to-noise ratio is causing a blgger gap between
.\hal we thlnk we know & what we really know" - @fivethirtyeigh

Nate Silver discussed the signal and the noise ratio, and whether or not more
data leads to more progress or more conflict (at least short term)

o MEC Ideas
é’ Enjoying some Austin food trick hospitality. “mecatsxs
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MEC Ideas
Some of the most interesting & fruitful connections come when
you're stuck in line & forced to make a face-to-face connection




AL GORE on The Future -
Keynote

Our DAY ONE
Highlights

‘Chose your own
documentary’ -
FERNANDO

DE JESUS

‘Your desk job makes you Fat,

Sick & Dead’ — ANNE-MARIE
SLgEtﬁdTER




NATE SILVER ‘The Signal &
The Noise’ - Keynote
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Finally getting"w

our hands ‘on’

. G'rc‘):leA;Succes & S
BRIAN CHESKY (Co
Founder, AirBNB)
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Leadership in
the Innovation Age

...0ur journey

SCOTT COOK - Founder, Intuit

#agilelead



SXSWi 2013 &
why they matter




#1 The human touch

The most noticeable trend that came
through to us from SXSWi this year was the
sense that people are more focused on how
technological advancements can enhance
people’s lives & help us grow -as economies
and as a society.

Some of the most talked about technologies at
SXSWi were compelling for their ability to
advance human progress and democratize
creativity (see Leap Motion, Makerbot and
wearable technology for example).

Perhaps even more striking was the general
focus in sessions on companies of all sizes
having a single, larger mission when
thinking about innovation rather than tech
for the sake of tech.
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MEC Trends
tags

The beautification of

digital
There’s a little bit of
digital in everything
Content & Technology —
the new normal in brand

communications

What I'll take away
Why this from SXSWi 2013
matte IS to you Pele Cortizo-Burgess, Global Direct

of Integrated Planning

- “No matter what advancementsi
Technology, digital, innovation & technology

1 I
platforms, devices etc are all T

underpinnings. They should then it's all for nothing”
all serve to help improve our
lives in some way and it's how
you build on top of them that
matters and what people
remember.

For people to truly embrace
what you're doing, there has
to be the human touch and a
larger goal to rally around.
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Previous ‘winners’ at SXSWi in recent years have often been software solutions, and
especially apps of various guises — Twitter, Foursquare, GroupMe and Highlight for
example.

While the general consensus was that there was no clear ‘winner’ in 2013, there was
a general trend towards ingenuity and creativity of various kinds in hardware
solutions, building on the success of Nike’s Fuelband in 2012 — see Leap Motion'’s
coming out party, Google Glasses on the street for real, 3D printers everywhere.



MEC Trends
tags

The beautification of

digital
There’s a little bit of
digital in everything
Content & Technology —
the new normal in brand

communications

Why this
matters to
you

Software will continue to
retain its importance of
course, but
understandin% the
possibilities of digital
hardware could open up
game-changing
opportunities for your
business.

in testing peg,;
ECays

n ; )

Expang ¥ about Nnovation

ause people
1)
? #mecatsygy 2

What I'll take away
from SXSWi 2013

Kristine Segrist, Managing Partner,
Social Media, North America

“Tech was featured as the force
underpinning big ideas, designed to
enhance society & our general
quality of life”

like familiari,.

Mar g &
SXsW «s’



#3 Intuition not just Algorithm
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The tension between data-driven models
and instinct was a reoccurring theme at
SXSW. Al Gore discussed the flaws of
measuring progress solely through the lens
of GDP models, which ignore key, but
difficult to measure, factors like quality of
life and climate change.

Baratunde Thurston, comedian and founder
of start-up Cultivated Wit, observed that
data does not replace true insight about
your audience.

Even predictive modeling ninja, Nate Silver,
who rose to national prominence with his
spot-on forecast of the 2012 presidential
elections, contends that intuition still has a
role in decision making.
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MEC Trends
tags

There’s a little bit of

digital in everything
Content & Technology —
the new normal in brand
communications
Data & Marketing — green
leaves & grey clouds

What I'll take away
from SXSW 2013

Cindy Kern, Manager, Digital

“Consumers are looking for
online connections that
enhance their offline
experiences”

matters to you

Data offers incredible
possibilities in so many
areas but with every
opportunity comes peril,
and the dangeris an over-
reliance on data alone to
inform decisions and
neglecting the crucial
importance of human
intuition & interpretation.




One of our main trends for 2013 &
beyond is around the ‘economy of
disruption’. The digital age has
democratized innovation & enables
more people to bring their ingenuity &
creativeness to life.

At SXSWi there was a great deal of
discussion on the ‘sharing economy’

. which is part of this trend, with
successful entrepreneurs like Rent the
Runway co-founder, Jennifer Hyman,
and Airbnb founder, Brian Chesky,
touting the benefits of “renting” access
to quality experiences without the
burden of ownership

Pachiog spacs

| #4 The economy
of disruption

continues to gain
attention




MEC Trends
tags

There’s a little bit of

digital in everything
Content & Technology —
the new normal in brand
communications
The new economy of
disruption

Why this matters
to you

Disruption is coming from all
angles and in a myriad of
sectors. People’s traditional
expectations are changing and
sharing physical items is
increasingly appealing to many
consumers.

What might appear a small
development on the surface
could well be much more
significant if it's having an
impact on your customers’
expectations, perceptions &
ultimately their behaviors (as
well as what impact it could be
having on your competitors)
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hat I'll take awa
from SXSWi 2013

Rick Acampora, Managing Partner,
Global Client Leader
“Less about a technology
or a great new start up. It was about
leadership, people and how leaders fos
a culture of solving big problems
through collaboration and rapig
experimentation..”

Mar 19

Who love you than 5
alsxsw13

Airbnb




If you read our round-up of CES 2013 earlier this year, this trend will be familiar. Just
as at the annual electronics show in Vegas, marketers have begun to attend SXSWi
en masse, as the importance of digital developments has been recognized by the
majority.

While some bemoan this ‘infiltration’ and others question whether SXSWi has now
become ‘passe’, the reality is that the shift in focus from fads and just discovering
‘the next big thing’ to a more mature application of technology & innovation will
continue to be of benefit to attending marketers — not least because the event is
increasingly positioned at the cultural epicenter of modern life.




hat I'll take awa
from SXSWi 2013

Why th 5 Erica Plotkin, Partner, Senior Direct
matters to you Digital

“As the festival grows & gets more
crowded, SXSW becomes what

SXSWi provides an important it was truly meant to be,
opportunity for marketers of all a cultural event, where
kinds to experience first-hand networking happens in the
the significant cultural and strangest of places ”

MEC Trends business impact technological
innovation is having in our lives.
tags It's equal parts inspirin
v/ H H )
> IMEES Rl a7 over\(/]vheIrI?]ing, disﬁ*upt?ve and
digitalin everything fun, and a great way to see,
*  Content & technology — hear and meet people who's
the new normal in brand thoughts & experiences can be
communications useful inputs in so much of
 Theincreasing what we do.
digitalization of TV :
* Data & Marketing
* The new economy of
disruption
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MATURITY

While arguably the intersection of humanity and technology could be the biggest

outtake from SXSWi 2013, we're putting that under a bigger umbrella of maturity at the
event.

The lack of a clear ‘'winner’ in terms of the breakout technology or start-up may

disappoint some people but we think (and hope) it reflects the maturing of the way the
industry looks at tech, innovation and start-ups.

From discussions on the cultural impact of technological innovation, to understanding
how these scale and how they can help grow businesses and economies, there was a

definite theme running throughout of a more focused and thoughtful understanding and
application of technology.

That’s not to say SXSWi isn't still crazytown or a whole lot of fun, but it's becoming more
than just a whirlwind few days looking into crystal ball.

" Equal parts inspiring, optimistic & disruptive, SXSWi is proving itself to be positioned at

I—

the epicenter of modern life and we were glad to be there.

Andy Wasef, Gian LaVecchia & the whole MEC@SXSW 2013 team
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That’s all for now,
but keep an eye on
how these
developments
continue to
manifest
themselves over
the next 12 months



